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Subject objectives

The aim of the course is to familiarize students with the method of working according to the Design Thinking
concept, along with its practical application in the process of developing a business plan.

Data wygenerowania:

08.07.2026 17:54

Strona 1z3




Learning outcomes

Course outcome

Subject outcome

Method of verification

[MSGL3_U01] can correctly
interpret and explain economic
and social phenomena, analyse
their causes, course and
connections between these
phenomena using the acquired
knowledge of economics, finance
and international economic
relations

The student can correctly interpret
and analyze economic
phenomena. They can complete a
design assignment using the
Design Thinking method and
discuss its assumptions and
progress with the instructor during
consultations and design blocks.
Design blocks are included in the
class schedule, and consultation
dates and locations are published
on the University of Gdansk
website.

[SUZ2] presentation/project/paper/
report

[SU8] observation of student's
independent or team work

[MSGL3_KO06] is ready to be
guided in his/her professional life
by business ethics and corporate
social responsibility, to respect
others and to be loyal to his/her
employer

When making business decisions,
the student is guided by business
ethics and corporate social
responsibility.

[SK2] presentation/project/paper/
report

[SK8] observation of student's
independent or team work

[MSGL3_WO08] knows and
understands the fundamental
dilemmas of contemporary
civilisation, including the strategy
of sustainable development and
corporate social responsibility

The student understands the
essence of sustainable
development goals and social
responsibility and their impact on
decisions made by the company in
the international market.

[SW2] presentation/project/paper/
report

[MSGL3_KO02] critically assesses
the level of his/her knowledge in
the field of economics; is willing to
deepen and update this
knowledge throughout his/her life

The student critically assesses the
level of his/her knowledge
regarding consumer needs and
the products offered and knows
how to deepen it using the design
thinking method.

[SK2] presentation/project/paper/
report

[SK8] observation of student's
independent or team work

[MSGL3_WO05] knows and
understands the basic principles
of establishing and developing
various forms of entrepreneurship

The student knows and
understands the basic principles
of solving business problems
using the design thinking method.

[SW2] presentation/project/paper/
report

[MSGL3_U04] uses the acquired
theoretical knowledge in
economics to analyse and
evaluate the operation of
economic entities on the
international market, with
particular emphasis on the
European Union market

The student uses his/her
theoretical knowledge in the field
of economics and design thinking
to complete a group project.

[SUZ2] presentation/project/paper/
report

[SU8] observation of student's
independent or team work

[MSGL3_U02] can assess
economic and social phenomena
occurring in an open economy,
interpret necessary statistical data
and economic indicators, as well
as forecast economic phenomena
and processes, using standard
methods and tools applied in
economic sciences

The student is able to interpret the
collected empirical material,
analyze it and, on its basis,
propose a solution using the
design thinking method.

[SUZ2] presentation/project/paper/
report

[SU8] observation of student's
independent or team work

[MSGL3_W02] has an advanced
knowledge and understanding of
the terminology of international
economic relations and
complementary disciplines

The student knows the basic
terminology related to
entrepreneurship on the domestic
and international market.

[SW2] presentation/project/paper/
report

Subject contents

Developing a product or service using design thinking, including all stages:

1. empathy

2. problem definition,
3. idea generation,
4. prototyping

5. testing.

Prerequisites
and co-requisites

Assessment methods
and criteria

Subject passing criteria

Passing threshold

Percentage of the final grade

the project carried out by students

in groups

51.0%

100.0%
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Recommended reading

Basic literature

1. Poradnik design thinking - czyli jak wykorzysta¢ myslenie projektowe
w biznesie, B. Michalska-Dominiak, P. Grocholinski, Onepress, 2019.

2. J. Bednarz, E. Gostomski, Dziatalnosc matych i srednich
przedsiebiorstw na rynkach zagranicznych, Wydawnictwo Uniwersytetu
Gdanskiego, Gdansk 2009.

Supplementary literature

Materials provided by lecturers.

K. Wach, Wtasny biznes w Unii Europejskiej, Wydawnictwo
Uniwersytetu Ekonomicznego w Krakowie, Krakow 2008. 3. Badania
marketingowe. Od teorii do praktyki. Redakcja D. Maison, A. Noga -
Bogomilski, Gdanskie Wydawnictwo Psychologiczne, Gdansk 2007.
Badania marketingowe. Teoria i praktyka. Redakcja naukowa K.
Mazurek - Lopacinska, PWN, Warszawa 2011.

eResources addresses

Example issues/
example questions/
tasks being completed

Work placement

Not applicable
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