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Field of study

Creative Writing

Date of commencement of
studies

October 2024

Academic year of

realisation of subject

2025/2026

Education level

undergraduate studies

Subject group

Obligatory subject group in the
field of study

Humanistic-social subject group

Mode of study

full-time studies

Mode of delivery

at the university

Year of study 2 Language of instruction Polish

Semester of study 3 ECTS credits 3.0

Learning profile academic Assessment form

Conducting unit Instytut Filologii Polskiej -> Faculty of Languages

Name and surname Subject supervisor dr hab. Mariusz Kraska

of lecturer (lecturers) Teachers

Lesson types Lesson type Lecture Tutorial Laboratory | Project Seminar SUM
Number of study 0.0 30.0 0.0 0.0 0.0 30
hours
E-learning hours included: 0.0

Learning activity Learning activity Participation in didactic Participation in Self-study SUM

and number of study hours ;IIZises included in study consultation hours
Number of study 30 2.0 43.0 75
hours

Subject objectives

The aim of the course is to prepare students for the profession of copywriter. Participants of the course
become familiar with the specifics of copywriting and practice in preparing formally diverse texts, especially
commercial, marketing and service texts. The primary objective remains the practical preparation of students

to create their own content and edit it
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Learning outcomes

Course outcome

Subject outcome

Method of verification

[SKPL3_W06] Knows and
understands at an advanced level
important forms, genres, linguistic
conventions and artistic attitudes
of contemporary literary culture
identified in the field of literary
studies and their importance for
independent participation in
literary and cultural life, including
the creation of texts and
participation in public debate in
compliance with the rules
communication defined in the
framework of modern linguistics,
in organizational activity and
entrepreneurship.

knows and understands to an
advanced degree the important
forms, genres, conventions of
language related to copywriting
activities in literary marketing,
advertising and PR, and their
relevance to independent
participation in literary and cultural
life, including for the creation of
promotional texts, participation in
public debate public debate,
organizational activities and
entrepreneurship

[SW1] oral statement/
conversation/discussion
[SW3] text preparation/written
work

[SW5] implementation of a
problem task

[SKPL3_KO02] Is ready to confront
and verify the assessment of his
own and other artistic, critical and
applied works based on
substantive opinions of specialists,
including those in the field of
literary studies.

is ready to confront and revise the
evaluation of his own and other
critical and applied works (with
particular emphasis on advertising
and marketing statements) based
on the substantive opinions of
specialists

[SK1] oral statement/conversation/
discussion

[SK3] text preparation/written work
[SK5] implementation of a
problem task

[SKPL3_U07] Is able to edit
artistic, critical and functional texts
in accordance with the genre
forms recognized by literary
studies and prepare them for
publication in traditional and
electronic media, while
maintaining all correctness
standards defined by modern
linguistics.

is able to edit a critical and applied
text (especially of a marketing)
and prepare it for publication in
traditional media

[SU1] oral statement/conversation/
discussion

[SU3] text preparation/written work
[SU5] implementation of a
problem task

[SKPL3_K09] Is ready to define
priorities for the implementation of
professional tasks in the cultural
and social context, using, among
others: knowledge in the field of
literary studies

is ready to define priorities for the
implementation of professional
tasks in a cultural and social
context, especially in the
dimension of authorial activities
marketing and copywriting

[SK1] oral statement/conversation/
discussion

[SK3] text preparation/written work
[SK5] implementation of a
problem task

[SKPL3_KO01] Is ready to assess
his knowledge and creative skills
as well as the value of his own
artistic, critical and applied texts,
using, among others, findings of
contemporary literary studies.

is ready to evaluate his knowledge
and creative skills and the value of
his own critical and applied texts,
especially - publications of a
marketing nature

[SK1] oral statement/conversation/
discussion

[SK3] text preparation/written work
[SK5] implementation of a
problem task

[SKPL3_W10] Knows and
understands at an advanced level
the most important mechanisms
governing the sociology and
economics of cultural life, in
particular literary life (as they are
perceived in the literary
discourse), including the
elementary principles of creating
and developing various forms of
entrepreneurship related to the
field of study.

knows and understands to an
advanced degree the most
important mechanisms governing
the sociology and economics of
cultural life, in particular the issues
of of literary and cultural
marketing, and their role in
developing forms of
entrepreneurship related to the
field of study

[SW1] oral statement/
conversation/discussion
[SW3] text preparation/written
work

[SW5] implementation of a
problem task

Subject contents

Stylistics in advertising. Principles of creating advertising texts.Principles of creating commercial
texts.Advertising, sales and image texts. Types of copywriting texts.Small forms of copywriting: advertising
slogans, notes, comments, flyers, blurbs.Elements of content writing.Copywriting and the problem of
company identity, branding and rebranding.Aesthetics of content - elements of editing.Adaptation of text
editing to the form of distribution.Storytelling.

Prerequisites
and co-requisites

Assessment methods
and criteria

Subject passing criteria

Passing threshold

Percentage of the final grade

activity 51.0% 30.0%
written work 51.0% 70.0%
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Recommended reading

Basic literature

Bralczyk J., Language for sale, Warsaw 2000.Jedrzejewska D.,
Niemczyk R., The very essence. Copywriting. How to sell with words,
Warsaw 2013.Puzyrkiewicz D., Bible of copywriting: word | give, profits
grow!, Gliwice 2019.Szczepaniak E., The art of text design. How to
create content that will conquer the Internet, Gliwice 2019.Wrycza-
Bekier J., The magic of words. How to write texts that will captivate the
crowd, Gliwice 2014.

Supplementary literature None

eResources addresses Adresy na platformie eNauczanie:

Example issues/
example questions/
tasks being completed

Preparation of an advertising sloganPreparation of a blurb

Work placement

Not applicable
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