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Subject objectives

The aim of the course is to familiarize students with new forms of publication possible thanks to new

technologies and media.
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Learning outcomes

Course outcome

Subject outcome

Method of verification

[FPL3_KO03] He is ready to adhere
to the principles of professional
ethics related to literary, linguistic
and communication activities and
understands the social
responsibility resulting from
choosing various forms of
professional activity or
entrepreneurship.

The student is ready to: constantly
develop his/her skills and increase
competences to work as an editor
and publisher; observing the
highest ethical standards in the
work of the editor and publisher.

[SK1] oral statement/conversation/
discussion

[SK2] presentation/project/paper/
report

[SK5] implementation of a
problem task

[SK8] observation of student's
independent or team work

[FPL3_W12] Possesses
knowledge of the contexts of
literature and language functioning
in the contemporary world,
covering legal issues (including
the protection of intellectual
property and copyright),
economic, social and cultural
issues, and understands the basic
development trends of
contemporary civilization, realized
in the areas of various forms of
professional activity and
entrepreneurship.

The student knows and
understands: the history and
mechanisms of the Polish
publishing market, including digital
development; substantive
competences of the editor and
publisher of printed and digital
publications; principles of
designing electronic publications;
organization of work in the
publishing house and the course
of the publishing process;

rules of publishing marketing, also
using online channels.

[SW1] oral statement/
conversation/discussion

[SW2] presentation/project/paper/
report

[SW5] implementation of a
problem task

[FPL3_UO08] Is capable of
planning and organizing work in a
team and using various methods
and forms of work in literary and
linguistic methodology and
terminology related to the chosen
specialty.

The student is able to: work in a
team preparing a publication for
printing or making available on the
Internet; operate electronic data
sets (databases of books and
electronic magazines).

[SU1] oral statement/conversation/
discussion

[SU2] presentation/project/paper/
report

[SU5] implementation of a
problem task

[SU8] observation of student's
independent or team work

Subject contents

Traditional publication and multimedia publications, combining text with image and sound. Electronic
publishing. E-books and e-magazines. Electronic databases of publications (books and magazines) - the
world's largest publishing concerns. Electronic forms of communication between the publishing house and
the author. Examples of software used to work on texts. Promotion and sale of electronic publications.

Prerequisites
and co-requisites

Assessment methods
and criteria

Subject passing criteria

Passing threshold

Percentage of the final grade

project

50.0%

80.0%

activity

50.0%

20.0%

Recommended reading

Basic literature

»  Castells M., Galaktykalnternetu. Refleksje nad Internetem,
biznesem i spoteczenstwem, Poznan 2003.
*  Goban-Klas T., Media i komunikowanie masowe, Warszawa-

Krakéw 1999.

*  Green, J. O., Nowa era komunikacji , Warszawa 1999.
*  Grzenia J., Komunikacja jezykowa w Internecie, Warszawa 2006.
*  Hopfinger M., (red.), Nowe media w komunikacji spotecznej w XX

wieku, Warszawa 2002.

e o o o

Warszawa 2004.

Levinson P., Migkkie ostrze, Warszawa 1999.

Manovich L., Jezyk nowych mediéw, Warszawa 2006.
McLuhan M., Wybér pism, Poznarn 2001.

McLuhan M., Zrozumieé media. Przedtuzenia cztowieka,

*  Negroponte N., Cyfrowe zycie, Warszawa 1999.
*  Spoteczna przestrzen Internetu, Warszawa 2006.
*  Wallace P., Psychologia Internetu, Poznan 2005.

Supplementary literature

* Re: Internet spoteczne aspekty medium, Warszawa 2006.
*  Gtombiowski K., Ksigzka w procesie komunikacji spotecznej,

Wroctaw 1980.

*  Widzie¢, mysle¢, by¢. Technologie mediéw, pod red. A. Gwozdzia,

Krakéw 2001.

*  Wielka sie¢.E-seje z socjologii Internetu, Warszawa 2006.

eResources addresses

Example issues/
example questions/
tasks being completed

Work placement

Not applicable

Data wygenerowania:

Document generated electronically. Does not require a seal or signature.

22.07.2026 18:32

Strona 2z2




