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Subject name and code

Protection of competition and consumers' rights, PG_00074059

Field of study

Administration

Date of commencement of
studies

October 2022

Academic year of
realisation of subject

2024/2025

Education level

undergraduate studies

Subject group

Optional subject group

Mode of study

part-time studies

Mode of delivery

at the university

Year of study 3 Language of instruction Polish
Semester of study 5 ECTS credits 3.0
academic Assessment form

Learning profile

Conducting unit

Katedra Prawa Gosp. Publicz.i Ochr

ony Srodowiska -> Faculty of Law and Administration

Name and surname

Subject supervisor

dr hab. Anna Dobaczewska

of lecturer (lecturers) Teachers dr hab. Anna Dobaczewska
Lesson types Lesson type Lecture Tutorial Laboratory  |Project Seminar SUM
Number of study 20.0 0.0 0.0 0.0 0.0 20
hours
E-learning hours included: 0.0
Learning activity Learning activity Participation in didactic Participation in Self-study SUM
and number of study hours classes included in study consultation hours
plan
Number of study 20 0.0 0.0 20
hours

Subject objectives

presenting students with basic rights and obligations regarding maintaining fair and equal competition
between entrepreneurs and the role of public authorities as a guarantor of free competition on the market.
pointing out the role of public administration in protection consumers rights.
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Learning outcomes

Course outcome

Subject outcome

Method of verification

[ADMINL3_KKO03] He/she is ready
to take up professional
challenges, takes trouble and
shows persistence in the
implementation of individual and
team activities in the field of
administration

the student is able to solve
practical problems and adopt the
point of view of a public authority
responsible for competition and
consumer protection

[SK4] test/exam - oral or written
[SK6] demonstration of practical
skills

[ADMINL3_UKO03] He/she has the
ability to prepare a typical letter
and a speech in Polish and a
foreign language related to
administrative work

the student is able to indicate the
necessary elements of
applications submitted to the
President of the Office of
Competition and Consumer
Protection and is able to indicate
the mandatory elements of
decisions issued by the President
of the Office of Competition and
Consumer Protection

[SU1] oral statement/conversation/
discussion

[SU8] observation of student's
independent or team work

[ADMINL3_WGO03] The graduate
has fundamental knowledge about
relations between structures and
institutions of public administration

the student has knowledge about
the position of the President of the
Office of Competition and
Consumer Protection and other
consumer protection authorities in
the structure of public
administration

[SW4] test/exam - oral or written
[SW1] oral statement/
conversation/discussion

[ADMINL3_UWO02] He/she uses
fundamental theoretical
knowledge in the field of
administration and the related
fields and academic disciplines to
analyze and interpret issues
connected with administration in
its broad sense

student is able to use basic
theoretical knowledge of the
functioning of public authorities
competent in matters of
competition protection and
consumer rights

[SU1] oral statement/conversation/
discussion
[SU4] test/exam - oral or written

Subject contents

1. The principle of free, equal and fair competition as the right and obligation of an entrepreneur 2. The
competition law system 3. Antitrust law 4. Control of concentration of entrepreneurs 5. Protection of
consumers' collective interests 6. Unfair market practices 7. Procedural aspects of competition protection

Prerequisites
and co-requisites

Assessment methods
and criteria

Subject passing criteria

Passing threshold

Percentage of the final grade

multiple choice test

51.0%

100.0%

Recommended reading

Basic literature

C. Banasinski, Polskie prawo antymonopolowe. Zarys wyktadu,

Warszawa 2018

A. Powatowski, Prawo ochrony konkurencji, Warszawa 2015

- Competition and Consumer Protection Act

- Act o Combating Unfair Competition

- Act on Unfair Market Practices

Supplementary literature

presented during lectures

eResources addresses

Adresy na platformie eNauczanie:

Example issues/
example questions/
tasks being completed

Work placement

Not applicable
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